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20% weniger Händler, weniger 
Produkte, weniger Filialen



Klimakrise

Globale Kriege

Wirtschaftskrise

(Geo) politische Krisen



DIE ENTWICKLUNG UNSERER WIRTSCHAFT: DIE ÖKONOMIE DER REIFE

Next Society
(Drucker)

Next Society 
(Baecker)

Lessness/Simple Chic
Basic
Downshifting
Deceleration
Multi Tool Design

Happiness Economics
Happiness as growth 
factor

Kollaborativer 
Konsum
Cooperatives
Social Enterprises

Sharing Economy

Neighborhood help
Shareness

Nearshoring Markets
Reindustrialization
Local supply
Transport costs

Das neue ĂLokalñ
Self-sufficiency 2.0
Vertical biotope

E-Markets/ Post-
Karbon Markets
New energy mix
electric mobility
Smart City
Energy self-sufficiency
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Next Economy 
Holistic consideration of 
Low Growth, Low Carbon, Fridays 
for Future

Next Growth Industrie
Qualitative growth
Prosuming
Consistency
Sufficiency

Circular Ökonomie
Circular Systems 
product designs:
educe, Reuse, Recycle

Co-Culture
Homo socialis
Co-Working
Co-Gardening

Maker Movement
3D-technology
DIY (do it yourself), 
FabLabs/ Bio-Hacking

2019 2020 2021 2022 2023

Cradle ïTo - 
Cradle
Braungart

Kreativökonomie

Digitale 
Wissensgesellschaft

Ökonomie der Reife
Free Growth
Crisis as an opportunity
System regeneration

2024 2025 2026 2027



RE-GENERISTEN
(Gen alpha) 

RESILIENTEN
(Gene Y & Z) 

PERFORMER
(Baby Boomer)

NEUE LEBENSSTILE



ZUKUNFTIGE JOBS

Research on ultralight,

energy-storing building materials

3D prints of coral reefs

Nature designer for footpaths in cities and 

junctions







78% der jungen Generationen vermissen im Ăneuenñ 
Handel Innovation, Zeitgeist, Vielfalt und Inspiration

Retail Report, 2024 



Klimakrise

Globale Kriege

Wirtschaftskrise

(Geo) politische Krisen
PREIS





Neue Trends im Konsum der Zukunft



1. Playful Stores

From squared metres to shared metres 



Wohlfühlen als neue Premium Offensive



Biophilic Markets



NEUE COMMUNITY ORTE


